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MEMPHIS, TN - Tickets for the 
2022 FedEx St. Jude Champion-
ship are now available for pur-
chase. Be there as the PGA 
TOUR arrives in Memphis for 
the opening event of the FedEx-
Cup Playoffs.  
 A variety of ticket options are 
available to the public, each of-
fering a unique fan experience to 
watch the PGA TOUR’s best 125 
players compete at TPC South-
wind for the chance to advance 
to the next round of the FedEx-
Cup Playoffs. 
  Ticket Options: 

 MEMPHIS, Tenn., June 8, 2022 
– Carnival Memphis announced 
today a combined donation of 
$400,000 to Memphis Child Ad-
vocacy Center, Southern Reins, 
and Compass Community 
Schools as a culmination of the 
2022 Carnival year. Since the in-
ception of Carnival’s Children’s 
Charity Initiative in 1999 this do-
nation brings the total amount 
donated to Memphis-area chil-
dren’s charities to a milestone of 
$4 million with matching funds.  
  “We’re thrilled to be able to do-
nate $400,000 to local organiza-
tions like Child Advocacy 

Carnival Memphis donates a combined $400,000 to Memphis Child 
Advocacy Center, Southern Reins, and Compass Community Schools 

Those participating in the Carnival Memphis fund-raiser are from left:  Philip Cruzen, Jr.; Queen Sarah Clifton Yandell; 
King Buddy Dearman; Jill Haag, Executive Director of Southern Reins; Ed Galfsky, Executive Director of Carnival 
Memphis, Kristi Baird, Executive Director of Compass Community Schools; Virginia Stallworth, Executive Director of 
Memphis Child Advocacy Center; and Katherine Dobbs, President of Carnival Memphis. (Photo/Courtesy: Carnival Mem-
phis)  

Center, Southern Reins, and 
Compass Community Schools so 
they can continue their vital work 
and serve children across the 
Mid-South. We are also proud to 
announce that with matching 
funds we have donated a total of 
$4 million Memphis-area chil-
dren’s charities since 1999,” said 
Ed Galfsky, Executive Director 

of Carnival Memphis, “Carnival 
Memphis has a long history of 
working to improve the lives of 
children in the Memphis com-

munity and we believe these 
three partners will continue 
building on that storied tradition 
with us.” 

 Carnival Memphis launched 
their Children’s Charity Initiative 
in 1999 with the goal of improv-
ing the quality of life for children 

throughout the Memphis com-
munity. Over the last 23 years, 
the organization has donated 
more than $4 million with match-

“We’re thrilled to be able to 
donate $400,000 to local or-
ganizations like Child Advo-
cacy Center, Southern Reins, 
and Compass Community 
Schools so they can continue 
their vital work and serve 
children across the Mid-
South. We are also proud to 
announce that with matching 
funds we have donated a total 
of $4 million Memphis-area 
children’s charities since 
1999,” said Ed Galfsky, Ex-
ecutive Director of Carnival 
Memphis.

ing funds to local Memphis char-
ities that positively impact chil-
dren’s lives. Summaries of the 
organizations receiving this 
year’s donation are below: 
 
 •Memphis Child Advocacy 
Center 
 
o  The Memphis Child Advocacy 
Center (CAC) supports safety for 
children through informed pre-
vention and a team approach to 
healing and justice for victims of 
sexual and other severe abuse. 
 
•  Southern Reins 
o    Southern Reins serves indi-
viduals with physical, cognitive, 
and emotional disabilities and 
hardship by providing equine as-
sisted activities and therapies to 
empower, inspire, nurture and 
succeed.  
  
• Compass Community Schools 
o    Serving over 1,600 students 
across six campuses, Compass 
Community Schools prepare stu-
dents for college and life-long 
success by developing a focus on 
academic excellence, values-
based character education, and 
service learning in the com-
munity. 
  
In addition to its donations to 
these organizations, Carnival 
Memphis volunteers with local 
children’s charities each year 
during Carnival Week. Anyone 
interested in learning more about 
Carnival Memphis can find more 
information online at https://car-
nivalmemphis.org/.  
  

Men’s Health Network declares June is Men’s Health Month
By Jack Lucero 

  
June is Men’s Health Month, 
which makes this the perfect time 
to highlight the massive public 
health crisis that too many of us 
are not aware of: On average, 
men die five years younger than 
women, with African American 
and Native American men hav-
ing the shortest life expectancy1 
and die at higher rates from 9 of 
the top 10 causes of death.2 Men 
account for over 90% of work-
place fatalities,3 are far less 
likely than women to have health 
insurance,4 and are half as likely 
to see a doctor for preventive 
care.5 All of this affects their 
ability to be involved fathers, 
supportive partners, and engaged 
community members. 
  Notably, over 65,000 more men 
than women have died from 
COVID-19.6 The global pan-
demic has, unfortunately, shown 

Daily ground and upgraded tickets are now on 
sale for the 2022 FedExSt. Jude Championship

Daily Grounds Tickets: Enjoy ac-
cess to several open-to-the-pub-
lic venues, the ability to taste 
local fare from notable Memphis 
favorites and stand right along 
the rope line to watch the best 
players from the PGA TOUR 
season in action.  
  
Michelob ULTRA Athletic 
Club: Enjoy this venue on the 
iconic 11th hole at TPC South-
wind offering shaded seating 
with food & beverage for pur-
chase as you enjoy the tourna-
ment in an enhanced space with 

great views of this exciting par 3.  
  
TPC Southwind Clubhouse: 
Enjoy an  upgraded experience 
with all-inclusive food and bev-
erage in a climate-controlled en-
vironment. Ticketholders in this 
venue will also have access to a 
secondary location on the course 
to catch every second of golf ac-
tion throughout the week. The 
Clubhouse is the ultimate pack-
age to fully experience the 
FedEx St. Jude Championship.  

not only how devastating ignor-
ing one’s health can be, but that 
men’s health is a global issue. 
 An innovative organization that 
focuses on maintaining a healthy 
body and mind for its mainly 
older members is the Men’s Shed 
Association. The Men’s Shed 
movement started in Australia 
and has spread to other countries 
around the globe, including the 
USA. David Helmers, Executive 
Officer of the Australian Men’s 
Shed Association says the move-
ment hopes “to make a signifi-
cant impact and lead as an 
example of effective preventa-
tive health measures in a practi-
cal, friendly way.” Men’s Shed 
Association has, “a strong dem-
onstrated record on improving 
the health and wellbeing of Men 
through facilitating community 
engagement and social sup-
ports.” 
  Community and social support 

may have a positive influence on 
health.7 Individuals are respon-
sible for their own health, but 
friends, family, and loved ones 
have an important role in sup-
porting the men in their lives to 
take action toward improved 
health. Darrell Sabbs, a com-
munity health advocate in south-
west Georgia, emphasized that, 
“Today we see men come in with 
more advanced diseases simply 
because they lost trust in and ac-
cess to healthcare during the pan-
demic. What we are doing now is 
celebrating a return to normal of 
men and their families taking on 
a deeper concern for their 
health.” He also noted, “Trusted 
voices had to be found, and they 
were found in our communities 
and churches.” 
  During this time, health care 
professionals, private corpora-
tions, faith-based and community 
organizations, and government 

agencies, plan activities that 
focus on the health and well-
being of boys, men, and their 
families. These activities take the 
form of Wear Blue campaigns 
(www.WearBlueForMen.com), 
informational articles in corpo-
rate newsletters, lunch-n-learns, 
conferences, bulletin board dis-
plays, videos, community health 
fairs, and more. Many take ad-
vantage of the posters and logos 
available for download on the 
Men’s Health Month 

(www.MensHealthMonth.org) 
web site.  A key part of the con-
tinued momentum is the annual 
event and social media cam-
paign, including: 
  
• #ShowUsYourBlue campaign: 
People all over the world take 
pictures of themselves and others 
wearing blue any day of the week 
to increase awareness for men’s 
health and posting the photos on 
social media with the #ShowUs-
YourBlue hashtag 

•June 17 is Wear Blue 
Friday/Wear Blue Day, the #Sho-
wUsYourBlue social media 
storm where individuals are en-
couraged to take selfies of them-
selves wearing blue during the 
day and post to social media 
using the hashtag 

  *** 
About the author: Jack Lucero is 
a rising second-year medical stu-
dent at The George Washington 
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Celebrate Father’s Day and Juneteenth on June 19!


